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The best solution for commercial widely used landscape applications. This

Coart prass @ah be used in all different areas and is known for its really
good quality that matches the desires of all customers. The pricing of the
Ar t i pressiaVery reasonable for its long lasting quality. k& desired by
many since you dond need to use water to keep the fresh feel of natural
grass. It is also durable and can stand high use and heavyt r a9 c



INTRODUCTION

Al-Sourayi Intd Co. (SIC) was established in 2008 and specialized in the field of supplying the
furnishing solutions (floorings and furniture) to the Saudi market. Dispute of its short life the
SIC today proximately acquires 10% of the Saudi market share which came as a result of its
deeply understanding for the market needs, desires and trends in addition to its modern style
of management
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VISION L4l

To be the first choice and market leader for the furnishing (floorings and furniture solutions) in
the Saudi and GCC markets as well as lead the market trends all the long way
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MISSION aJluo i
Providing the best product mix (of furnishings) in line with needs and desires of the audience,

publishing sales channels to make all the products easy available for the targeted segments
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and dissemination of knowledge and perception of the products features and characteristics, B S A R . o a5 | Yousier 1 i T LA 5 B 5 Bl

furthermore to be first-mover toward perceiving and adopting the new needs and trends of the
market
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THE MAIN MARKET \

- Al-Sourayi Intd Co. takes from the Saudi Arabia market base to execute its activities to all the local
markets and for several regional markets (in harmony with the regio-centric vision), today Al-Sourayi
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Int'l Co. has 15 points of sales cover the most local market geographic area e metl" e ) sullfent ol diere






